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SALES INDEX BY INDUSTRY

The sales index of both textile inputs and clothing shows a slight recovery in 2019 due to the increase that families 
made in spending focused on the Fashion System. In the last quarter, sales of clothing were dynamic due to the 
holidays and the end of the year season, which is also reflected in an increase in production of both clothing and 
textile inputs.



PRODUCTION INDEX BY SECTOR

The textile and clothing business 
contributes about $10.92 billion to 
the Colombian economy, or 1.02% 
of GDP, and in 2019, according to 
Dane, clothing manufacturing 
increased 3.7% in production and 
1.9% in sales.



EXPORTS BY SECTOR
Clothing exports had a similar behavior to 2018, in the sector there are still markets to be conquered, 
the countries of the region are the main destinations for clothing exports. For their part, textile inputs 
did not manage to recover since there are countries that are highly competitive with Colombia, which 
continues to lag behind in productivity and technology.



EXPORT DESTINATION COUNTRIES BY SECTOR-
(DECEMBER 2019)
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MAIN EXPORTING COMPANIES BYSECTOR 
(JAN-DEC 2019)



IMPORTS BY SECTOR

Both clothing and textile input imports decreased in
2019.At the end of the year, the sector was waiting for the
Constitutional Court's final pronouncement regarding the
textile import tariffs imposed by the government. At the
end of the year, the sector was waiting for the
Constitutional Court's final pronouncement on textile tariffs,
which would be a determining factor in the
commercialization of these products.



IMPORTS BY SECTOR

In January 2020, the Constitutional Court overturned Articles 274 and 275 of the National Development
Plan 2018-2022 that regulated textile tariffs. These regulations established a 37.9% charge for clothing
costing less than US$20 per kilo, as well as a 10% 'ad valorem' charge.

By February of this year, the Ministry of Commerce presented the draft of a new decree through which it
seeks to have a tariff structure in accordance with the economic conditions of the country.

This draft confirmed that the objective is to establish a 40% ad valorem tariff on imports from any most-
favored-nation (MFN) origin, of products classified in chapters 61 and 62 of the National Customs Tariff,
when the declared FOB price is less than or equal to US$10, per gross kilogram. In addition, they expect to
establish a tariff of 15% ad valorem plus US$1 on imports from any most-favored-nation (MFN) origin,
of products classified in chapters 61 and 62 of the National Customs Tariff, when the declared FOB price is
higher than ten US$10 per gross kilogram.

However, because of the quarantine established due to covid-19 and started in March, this decree was put
on standby and nothing else has been heard since then.



IMPORT ORIGIN COUNTRIES BY SECTOR-
(DECEMBER 2019)
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MAIN IMPORTING COMPANIES 
BYSECTOR (JAN-DEC 2019)



IMPORTS AND EXPORTS – FILAMENTS AND FIBRES



HOUSEHOLD SPENDING 

The fastest growing category was entertainment with
8.63%. This behavior is the result of the vacation
season that drives the consumption of tourism services.
The fashion basket had a variation of 7.81%,
impacted by the Colombiatex celebration (textile
tradeshow).
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TOTAL EXPENDITURE BY CITY 

Medellin is one of the cities with the highest growth in spending, this is explained in part by the impact of
Colombiatex that boosted not only fashion sales but other categories as well. The cities of Cali and
Medellin achieved a growth above the national average, being cities where consumption is driven by the
income of thousands of tourists during the beginning of the year.



FASHION EXPENDITURE BY CATEGORY

In 2019, household spending on fashion
continued to grow steadily in comparison
with previous periods, being the highest
current spending in recent years.



E-COMMERCE IS DRIVING FASHION AND 
BEAUTY SALES

E-commerce is positioning itself strongly in Colombia
and with the quarantine, it has shot up even more.
One of the categories that is growing the most is
fashion, which has positioned the country in the top
three in South America in this sales modality.
According to figures from the Colombian Chamber of
Electronic Commerce, 46% of buyers purchase
products related to fashion and beauty. In 2019,
sales of fashion and beauty articles were achieved
worldwide for a value of US$545,000 million.



LEADING COMPANIES AND ITS BRANDS IN THE 
FASHION SECTOR IN COLOMBIA

Éxito 
Industrias SAS

Arkitect

Bronzini

People

Cluster

Bluss

Coquí

Myst

Crystal SAS

Baby 
Fresh

Punto 
Blanco

GEF

Galax

Textiles 
Lafayette SAS

Elemental

Batista

Plisee

Caribe

Under

Permoda Ltda

Armi

Pronto

B-kul

Koaj

https://www.exito.com/arkitect
https://www.exito.com/bronzini
https://www.exito.com/people
https://www.exito.com/bluss
https://www.exito.com/coqui
http://www.crystal.com.co/
https://tienda.babyfresh.com.co/tienda/es-co/bbf
https://www.puntoblanco.com.co/
https://www.gef.com.co/tienda/es-co/gef
https://www.galax.co/
https://www.lafayettefashion.com.co/
https://www.koaj.co/


LEADING COMPANIES AND ITS BRANDS IN THE 
FASHION SECTOR IN COLOMBIA

Manufacturas Eliot 
SAS

Pat Primo 

Seven-Seven

Internacional de 
Distribuciones de 

Vestuario de 
Moda SAS

Carmel

Pacifika

STF Group

Studio F

ELA

Top One

Sociedad 
Comercializadora 
Girdle & Lingerie

Leonisa

Haby

Comercializadora 
Arturo Calle SAS

Arturo Calle

Comercializadora 
Internacional Jeans 

SAS

CI Jeans

CI Hermeco

Offcorss

https://www.patprimo.com/
https://www.sevenseven.com/
http://www.pacifika.com.co/
https://www.studiof.com.co/
https://www.ela.com.co/
https://www.leonisa.com/
https://haby.com.co/
https://www.arturocalle.com/
http://www.cijeans.com.co/
https://www.offcorss.com/


FINANCIAL INFORMATION - TOP 10 IN THE 
FASHION SECTOR - COLOMBIA

Exchange rate today:

1 Euro = 3 378.76 COP

*Values in million of COP


