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From 6 to 12 November 2021, Wallonia Export & Investment Agency will 
organise, in collaboration with Wallonia-Brussels International, a Wallonia-
Brussels week on the Belgian pavilion at the World Expo Dubai 2020. 

This event will make it possible to take advantage of the exceptional showcase  
offered by Expo 2020 to present the know-how and excellence of Wallonia to  
visitors from around the world.

In parallel with the Wallonia-Brussels week, a multi-sector economic  
mission will also be organised by Wallonia Export & Invest-
ment Agency. The main purpose of this mission is to take ad-
vantage of the World Expo to enable Walloon companies to  
actively prospect for business in the United Arab Emirates (U.A.E.).

The programme of this mission will include activities on the Belgian pavilion as 
well as outside the Expo site (company visits, B2B meetings, seminars, etc.).  
The participating companies will thus have the opportunity to benefit from 
Wallonia Export & Investment Agency’s network, expertise and logistical  
organisation in order to meet privileged prospects directly at home 
in a business-friendly climate. In order to maximise the economic  
impact of this mission, we have identified, in collaboration with  
Wallonia’s clusters and competitiveness centres, the various  
sectors that will be highlighted. These will be agri-food, tourism, 
equine, the image, sound and text technology sector and Fashion &  
Design. Each sector will therefore benefit from a specific programme  
during the mission.



Wallonia has an excellent logistics infrastructure and 
«multimodality» is the keyword. Liege Airport was awarded the 
title of best cargo airport in the world for the year 2020. You 
will also find yourself well supported : the actors of the sector 
are gathered in the «Logistics in Wallonia» cluster.
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Place Sainctelette 2
B-1080 Bruxelles
+ 32 2 421 82 11
info@awex.be

www.awex-export.be 
www.investinwallonia.be 
www.wallonia.be

WALLONIA EXPORT & 
INVESTMENT AGENCY

The Wallonia Export & Investment Agency (AWEX) is the institution in charge of the 
development and management of Wallonia’s domestic and international economic 
relations. 

Through a personalized, innovative, and sustainable approach, AWEX supports  
Walloon companies - regardless of their size, sector, or target market - in every step 
of their international endeavors. This includes exports, technological partnerships, 
and development abroad. 

The agency’s vast network of connections ensures the best advisors are always by 
your side. Our local anchors and agents abroad are capable of providing unparalleled 
insight to take your  company to the next level. In addition, our connections will help 
establish your business in the global marketplace and promote it throughout the 
world. Training, incentives, and international financing are also available.
 
AWEX is also committed to strengthening Wallonia’s position as the premier gateway 
for international investors seeking success in the heart of Europe. We work closely 
with them to  inform, convince, and advise in every stage of their development. 

Feel free to get in touch with one of our local or international agents via our websites 
listed above.
In our network of more than 400 employees in nearly 100 countries around the world, 
there is  always someone ready and willing to support you in your approach.

Place Sainctelette 2
B-1080 Brussels
+ 32 (0)2 421 82 11
info@awex.be

www.awex-export.be 
www.investinwallonia.be 
www.wallonia.be 
LinkedIn account: Wallonia Export & Investment Agency

Pascale DELCOMMINETTE
CEO

Dominique DELATTRE
Deputy General Manager

Quentin LADRIERE
Area Manager 
q.ladriere@awex.be
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WALLONIA-BRUSSELS INTERNATIONAL  

RESEARCH & INNOVATION

As a public administration, Wallonia-Brussels International (WBI) is responsible 
for the international relations of the Walloon Region and the Wallonia-Brussels  
Federation, in Belgium. Thanks to its exclusive capacities in various and essential 
areas (amongst others: education, economy, energy, culture, research, environment, 
etc.) and the international extension of these fields, WBI developed a particular-
ly dense network abroad. Widely open to the world, the Walloon Region and the  
Wallonia-Brussels Federation have signed multiple bilateral cooperation agree-
ments with countries and regions. These agreements support bilateral collaboration  
projects, mainly focused on the academic, scientific and cultural sectors. 

The main objective of the Research & Innovation Unit of WBI is to actively build 
networks between research and innovation actors of Wallonia, Brussels and 
other countries. By promoting partnerships in international research projects and  
stimulating an open innovation approach in the field of international scientific and 
technological cooperation, the Unit supports synergies in the internationalisation 
of academia, research institutes and businesses. The Research & Innovation Unit is 
also coordinating the Research & Innovation Platform, which brings together all the 
research and innovation operators of Wallonia and Brussels (universities, research 
centers, competitive clusters, public bodies). The Platform’s objective is to facilitate 
the further development, implementation and monitoring of the international dimen-
sion of the regional research policy by the sharing of information and consultation 
between all the partners. The aim is to identify common priorities which could lead 
to coordinated or joint initiatives towards third countries and within international 
networks. 

Place Sainctelette 2
B-1080 Brussels

+32 (0)2 421 82 11
wbi@wbi.be
www.wbi.be

Marie BEHEYT
Project Manager 

Research & Innovation
+32 (0)499 37 45 39

m.beheyt@wbi.be

Wallonie - Bruxelles 
International.be
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ECONOMIC & COMMERCIAL REPRESENTATION IN 
UNITED ARAB EMIRATES

Anja HEINEN
Trade Commissioner for the Wallonia and Brussels Regions
in Dubai - Abu Dhabi

in Dubai
Belgian Economic and Commercial Centre Dubai World Trade Centre (14e étage)
Sheikh Zayed Road PO Box 9500
Dubai- UAE
+971 4 332 3123
dubai@awex-wallonia.com

in Abu Dhabi
Embassy of Belgium
Capital Plaza, Corniche road, 8th Floor
Abu Dhabi
+971 2 563 55 49
abudhabi@awex-wallonia.com

TEAM ECONOMIC & COMMERCIAL REPRESENTATION IN 
UNITED ARAB EMIRATES

Violaine CARNOY

Commercial Assistant

Anne KINART

Commercial Assistant

Valériane LIBOUTON

Commercial Assistant

Francesca ROSANI

Commercial Assistant

Ghada FERNEZIAN

Commercial Assistant

USEFUL 
ADDRESSES
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Sector: Food and Beverage

Belcydonia is a family business which scope is to transmit both material and immaterial  
heritage through ancestral know-how while creating innovative recipes based on hardy plants.  

Therefore, we develop three brands:
•  La Jolie Confiture, exclusive low sugar craft jams;
•  Sidonie, fruits and honey jams;
•  Hopinade, non-alcoholic low sugar aperitif drink prepared with rhubarb and hops.

Our clients are deli shops, high added value bakeries, luxury hotels and gourmet or starred 
restaurants.

Rue des Foudriers 2B
B-7822 Ghislenghien

+32 (0)68 65 65 41
info@belcydonia.be

www.lajolieconfiture.com

David VANDENBROUCK
Executive Manager

Alfonza SALAMON
Founder & CEO

BELCYDONIA
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Rue Emile Duculot 9B
B-5060 Tamines
+32 (0)71 34 45 11
bellavie@bellavie.eu
www.bellavie.eu

Sector: Health care & Life sciences

Probiotics are useful microorganisms that make up the oral, intestinal and vaginal flora. The 
market for probiotics is constantly expanding and is a vital topic for the future of medicine.

BellaVie offers a strong line of probiotics and synbiotics with a scientific approach focused on 
current global health issues.

BellaVie innovates with the unique Synbioceuticals® concept, based on clever mix of probiotics, 
prebiotics and nutraceuticals.

BellaVie is a new Belgian producer of probiotics and synbiotics specially developed to  
strengthen the immune system, help manage stress, cholesterol, diabetes, vaginal flora and 
infectious 
diseases in children.

Olivier RAIMOND
Managing Director

BELLAVIE
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Sector: Food and Beverage

Founded in 2005, Belvas is a Belgian Chocolate manufacturer that is Organic and Fairtrade 
certified. The company produces all ingredients the in the traditional Belgian way, without  
additives, preservatives, colourings, artificial flavourings, flavour enhancers, hydrogenated fats, 
or genetically modified ingredients.

For Belvas, the health of employees, producers, and consumers is taken very seriously.  
Therefore, Belvas prohibits the use of any chemicals, and only chooses products from  
organic farming. Due to our high standard and quality requirements, Belvas offer a range of 
products that are gluten-free, alcohol-free, without added sugar (using stevia), and options that 
support a healthy keto diet.

Chemin du Fundus 7
B-7822 Ghislenghien
+32 (0)68 33 77 46

info@belvas.be
www.chocolaterie-belvas.be 

In the United Arab Emirates:
Al Muroor Street B38

Abu Dhabi - UAE
sehaty@sehaty.ae

www.sehaty.ae

Loisa PADDAYUMAN
Sales Representative

BELVAS
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Rue de la Gileppe 4
B-4834 Limbourg
+32 (0)485 41 72 55
jana.miteva@corman.be
www.corman.be 

Sector: Health care & Life sciences

Corman combined all the knowledge of texture and flavor in milk fat. We offer and develop 
ingredients that lead the innovation for R&D, production process and marketing of our clients.

As a dairy expert through Savencia group and our knowledge of butter, we offer a wide range of 
natural dairy flavors. This is a unique offer on the market from the dairy and cheese specialties 
leader. 

Each cheese or butter type request a specific combination of flavors. By knowing how to 
create those flavors for our products, we used the same process in order to create flavors as an  
ingredient for new sectors and applications.

You can choose from cheddar to goat cheese notes or add a fruity or roasted top note to 
create your own flavor profile. It is helping you to adapt your product depending on what your  
customers want. 

Corman and Savencia teams are following you in each development to design a competitive and 
efficient solution for your products.

Jana MITEVA
Business Development 
Manager

CORMAN



17

Sector: Food and Beverage

ACTIVITIES, PRODUCTS AND BRANDS
Frozen Belgian Waffles in three shapes: Maxi 80g, Mini 40g and Round 30g. Their unique  
texture - light and crunchy - makes them melt-in-the-mouth and will let you definitely long 
for more! We export more than 90% of our production & offer customized solutions for the  
foodservice & retail sector. DELY Wafels combines tradition & innovation to bring its customers 
the best quality and adapts its star product to meet new consumer habits.

NOVELTIES AND INNOVATIONS
DELY Wafels is specialized in matching all customer requests in developing the perfect waffle 
for your utility goals. We have an extended range of recipes, including Keto, Paleo, Protein 
enriched, organic, …  and we will launch a new waffle format (round 7 inch waffle – 120g) in 
September 2021.

CERTIFICATIONS 
BRC GRADE AA / IFS Higher Level (Halal, gluten free, organic & Kosher possible on request)

Porte des Bâtisseurs 166
B-7730 Estaimpuis

+32 (0)56 34 08 80
info@dely.be
www.dely.be

Joeri MOERMAN
Logistic & Sales

DELY WAFELS
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Boulevard Frère-Orban 18
B-4000 Liège
+32 (0)476 40 00 12
+971 585 17 17 08
j.blaise@eurofit.be
www.eurofit.be 

Sector: Food and Beverage

Our group, specialized in producing and trading dairy products, has through the years been able 
to make itself known as a privileged partner of both major industrial and distribution groups.
Our range of products include the following products:

For the retail sector: long life products (UHT milk, cream, concentrated milk, coffee milk, soya 
drinks, baby-food, etc.), fresh products (creamy yoghurts, soya desserts, milk drinks, etc.) and 
infant formula.

For the industrial sector: raw milk, concentrated milk, cream, buttermilk, sheep and goat milk, 
butter, milk powder, whey and demineralized whey powder, casein / caseinates, etc.
We can also supply niche market products such as goat milk, lactose free and gluten free  
products.

Our multi-faceted group offers the complete range of services that its customers expect:
•  Key Account Management;
•  Product Development;
•  Marketing;
•  Logistics;
•  Financial Management.

Our activity’s key words are competence, efficiency and flexibility.

EUROFIT

Julien BLAISE
Export Manager
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DELY WAFELS

Rue d’Hastière 26a
B-5560 Mesnil-Saint-Blaise

+32 (0)473 96 00 11
info@beureplaquette.com
www.beurreplaquette.com 

Lionel PLAQUETTE
Founder & Owner

Sector: Agro-industry

Based in Mesnil St-Blaise at the gates of the Ardennes, the L&L Plaquette butters have never 
stopped evolving. Lionel, the butter specialist. 

Qualified as such by culinary critics, he is the sixth generation at the helm of the L & L. wafer 
butters. Working with all the actors in the industry, Lionel keeps an active and attentive eye on 
all the steps of the process of making a good butter.     
                                                                                                                                                                                 
We also offer the range of fresh goat cheese from Pont de Pierre.

We offer:
•  16 Fragrances Butter 
•  Candy butter 10g, 20g and 30g
•  Personalized butter 
•  New fragrances: Smoked butter, Espelette, Black garlic 
•  Range of goat cheese Fresh Stone Bridge (50 fragrances) 

L & L PLAQUETTE
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Rue Forêt Village 68
B-4870 Trooz
+32 (0)471 82 50 74
florence@be-nat.be
www.be-nat.be
LinkedIn account: Florence Juprelle

Sector: Food and Beverage

The Be-Nat range aims to promote well-being, provide a doorway to healthy food while keeping 
the true gourmet side.
Be-nat products combine the following tree values: BON, BELGE & BIO (tasty, Belgian, organic)
We select only the highest quality ingredients and produce our delicious products in our factory 
in Belgium. 

In addition to being 100% organic, our products contribute to a healthy lifestyle. At Be-Nat, we 
do not use refined sugars, bad fats or artificial colors that may harm intestinal flora. 
The rich and subtle flavors make our products gourmet, helping to contribute to a real physical 
and mental well-being. 

We envision a world where all new projects will have a focus on social responsibility. Eco-frien-
dly packaging will be used to sustain a healthy planet and ingredients will be chosen to promote 
the health of our consumers.  We disseminate these values through our social media presence.

The creator of the products, Florence, has always been passionate about nature and nutrition. 
At the age of seven she organized a food fair at her school. Her desire to create her own pro-
ducts arose as a combination of her experiences at University, time abroad in the United States, 
and training in nutrition. The products are created and tested thanks to the advice of experts 
from the Gembloux University laboratories. 

Be-nat was created in collaboration with Pierre, an expert in commercial management. In 2016, 
the project took shape and the production tools were set up. In 2017, Be-Nat had developed a 
successful production line that began supplying organic products to “le Pain Quotidien” and 
“Colruyt – Bioplanet shops”. 

LINATELLE

Florence JUPRELLE
Co-Founder

Pierre LINOTTE
Co-Founder
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Rue de la Machine à Feu 10
B-7370 Dour

contact.export@jacquetbrossard.com
www.milcamps.be

LinkedIn account: Jacquet Brossard

Daniel ALVES
Export Area Manager

Sector: Agro-industry

For almost a century, MILCAMPS has been producing Belgian waffles from traditional recipes 
and carefully selected ingredients to guarantee the quality and unique taste of waffles. No  
preservatives or flavour enhancers are added. The recipes are also available with free range 
eggs, carotene-free butter, organic ingredients and without any GMOs.  

MILCAMPS offers the widest range of Belgian waffles and produces in Belgium to guarantee  
local know-how. The production site accounts for more than one hundred employees,  
passionate about their work, who are working today on the waffles of tomorrow. The teams 
are constantly trained to guarantee the quality of the product and the safety of its consumers. 

With the objective of complying with the increasingly strict standards, MILCAMPS obtained the 
BCR, IFS and RSPO certifications. The company is now part of the Jacquet Brossard group, one 
of the French leaders in industrial breads and pastries, and a member of Limagrain group, the 
world’s 4 largest seed company.

MILCAMPS
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Avenue du Général Michel 1
B-6000 Charleroi 
+971 524 66 09 25
mykommpo@gmail.com
LinkedIn account: kommpo

Sector: Agro-industry

Kommpo? What does Kommpo do?

Upgrading green waste from agriculture and non-recovered waste from the food industry, our 
recipe is made up of 100% natural products and with our innovative mechanical processes!

We produce environmentally sustainable packaging, food packaging, medical containers,  
disposable tableware that is 100% compostable in household compost. (in 30 days!)

By accessing the green agricultural waste we ensure the creation of local value by  
upgrading green waste into useful objects for a large number of professionals in the medical sector,  
catering, packaging, events, adventure sports, communities and many more.

Our mission is to clean the planet one meal at a time! Put an end to the excessive use of  
petroleum-based plastic and cellulose-based paper and to recover a whole line of sadly unused 
green waste.

What do you need in your profession to be greener, not more expensive, so easy to use?  
Kommpo certainly has the solution for you!

We are looking for: 
Local farmers and producers, players in the local agro-food industry, wholesalers for the hotel 
and catering industry, players in large-scale entertainment, players in events and culture, players 
in the revaluation of local green waste, the food industry, etc.

KOMMPO

Guillaume COOREMANS
Co-Founder

Edward AZAR
Co-Founder
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Rue Outre-Cour 124/11
B-4651 Battice

+32 (0)87 36 10 60
carol.brugmans@neobulles.be

www.neobulles.be
LinkedIn account: carol-brugmans 

Philippe STASSEN
CEO

Sector: Food and Beverage

Neobulles is a global producer and distributor of beers, non-alcoholic wines, hard seltzers as 
well as kid’s drinks. Our premium beverages are sold around the world combining tradition and 
innovation. 

Our brands are some of the best performing in the market, thanks to our passion about  
bringing to market the finest, innovative and leading brands developed by a dedicated team of  
specialists. 

VINTENSE is the leader of alcohol-free wine in Belgium. It offers a range of premium quality 0,0% wines 
thanks to a unique dealcoholisation process. Alcohol is removed completely from selected alcoholic 
wines by using vacuum dealcoholisation at low temperatures which preserves flavours and aromas.  

Thanks to its high quality, Vintense has been rewarded by multiple Medals (Gold Medals at the 
Concours Mondial de Bruxelles and Golden Stars at the ITI).

BIERE DES AMIS has been created according to a traditional recipe of a beer with character. A 
top fermented specialty beer which exists as well in an alcohol-free version.

 • NON ALCOHOLIC WINE: VINTENSE (www.vintense.be/en)
 • BEER:  BIERE DES AMIS (www.bieredesamis.be/en)
 • HARD SELTZER: LANO (www.lano-drinks.be/en)
 • FESTIVE JUICE for KIDS: KIDIBUL (www.kidibul.be)

NEOBULLES

Carol BRUGMANS
Export Director
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Rue Auguste Piccard 20
B-6041 Gosselies
+32 (0)71 919 286 
info@wagralim.be
www.wagralim.be 
LinkedIn account: Wagralim 

Sector: Agro-industry

At the heart of Europe, Wagralim the agri-food innovation cluster of Wallonia was created 
through collaboration between companies, universities, research centers and training centers. 
Our goal: create value, improve performance, and position itself on the international market, 
with innovation as common point. 

By focusing on collaboration, Wagralim implements innovative projects. Developing products 
with high added value, whose qualities meet the needs of customers and the demands of 
growing markets are essential. 

Wagralim is a privileged partner of competitiveness: it provides access to a network of  
European industrial and scientific excellence. Its expertise in international collaboration is a 
powerful tool to position itself on the global market. 
Labelled and supported by the Walloon Regional authorities, Wagralim has 3 strategic axes: 
1) Promote and support businesses to develop products or ingredients beneficial to  
better health and nutrition. Specializing in various areas such as polyphenols and gut health, we  
provide scientific expertise and advanced performance;
2) Improve the efficiency and transparency of the sector, in order to provide  
high-quality and safe products to the market;  
3) Provide new, innovative concepts and technologies to increase sustainability. 

Nowadays, the Wagralim cluster represents:
• > 200 companies & partners 
• > 50 labelled partnership projects 
• > EUR 8 billion turn over
• > 60 new products and processes developed
• > 1100 jobs created

POLE WAGRALIM

Guy PATERNOSTER
President of Wagralim

Yuan CHAI
International Affairs Officer
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Rue de la sucrerie 30
B-7620 Wez-Velvain

+ 32 (0) 69 34 36 50
info@coupletsugars.com
www.coupletsugars.com

Linkedln account:  couplet-sugars

Marc PAINSMAYE
Business development Director

Sector: Agro-industry

COMPANY BACKGROUND
Couplet Sugars is a family-run Belgian company that employs more than 60 persons. The  
company is currently managed by the 5th generation of the Couplet family. It is active in the 
production and sale of a large variety of sugar specialties for the world market.

ADDED VALUE
For more than 170 years Couplet Sugars has been developing its experience and technological 
know-how to become a major actor on its market.
Research and development
For more than 30 years, the well-skilled Couplet Sugars R&D team has been conducting  
research into the development of new products and processes, to provide its customers with 
innovative solutions and individual technical support.
Thanks to its expertise, Couplet Sugars is favorably positioned to support its clients in the  
development of their products.

PRODUCT RANGE/ MARKETS
World market leader of the famous and authentic Belgian pearl sugar, Couplet Sugars has also 
developed a large range of other sugar specialties, composed of various tastes and specific  
features e.g. coated sugars, coloured and flavoured sugars, fondant powders, icing sugars, 
freeze-thaw stable sugars.
Couplet Sugars’ products are first choice ingredients for industrials of the bakery, pastry,  
chocolate, waffles, biscuits and confectionery sectors as well as for food service.

CERTIFICATION
We are certified FSSC 22000 — Kosher — Halal All our products are gluten free products.

SUCRERIE COUPLET

Denis LELEU
Business Development Manager
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Rue Cahorday 1/128 
B-4671 Saive

+32 (0)483 07 56 59
info@ekism.com
www.ekism.com

LinkedIn account: Sophie ROSCHECK

Sophie ROSCHECK
CEO

Sector: Equestrian

Ekism helps you develop your digital communication with à la carte services.

From the creation of your graphic charter and Instagram account to the publication of your 
mobile application on the stores and its promotion.

Consulting - Coaching - Writing of specifications - Selection of subcontractors - Development 
- Audio visual production - SEO

27

EKISM
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Rue Mont-le-Soie 1
B-6690 Vielsalm
+32 (0)80 21 65 56
info@equisfair.be
www.equisfair.be

Sector: Equestrian

EquisFair is the cluster of the equestrian sector in the Walloon Region of Belgium.

All sectors of activity are represented within our network: EquisFair serves all companies,  
research and training stakeholders of the equestrian world. We also collaborate with the  
academic sector, equestrian federations, schools and research centers.

EquisFair wants to develop existing networks and develop new links between players in the 
sector. The Cluster is intended to be a channel where you can intensify your marketing, enhance 
your own skills and be supported in the key stages of R&D towards market launch, nationally 
and internationally.

Among our members are companies specialised in feed and bedding, counselling and services, 
breeding, horse gear, infrastructure, stable equipment, multimedia, health, care, transport – all 
linked to the equestrian world and based in Wallonia, Belgium.

EQUISFAIR

Didier SERTEYN
President

Lauran SCHREIBER
Coordinator
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Rue des Haud’Oignons 45
B-7950 Huissignies

+32 (0)68 86 04 23
apps@kataklop.com

www.kataklop.com
LinkedIn account: social kataklop

Guillaume TILLEUL 
CEO

Sector: ICT & Telecom

KATAKLOP is:

•An innovative horse monitoring solution:
- Analysis of the position in the box and in the meadow / paddock;
- Individual water consumption (by Horse);
- Horse restlessness detection + alert (SMS, push notification,..)
• It is also a stable management solution:
- For riders and horses;
- Planning;
- Self-Service (Paddock, Solarium…);
- Online reservation and payment;
- Work monitoring and horse care.

What to look for in Dubai:
•Managers of equestrian centers
•Resellers (indirect sales)

KATAKLOP (TILLEUL.BE)
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Buschweg 1, Herresbach 
B-4770 Amel 
+32 (0)476 21 16 28
hallo@hyssani.be
www.hyssani.be 

Sector: Agro-industry

We want to make the equestrian world more sustainable

Hyssani combines sustainability and efficiency with its different soap bars for horses.

Hyssani soaps are great value, combining efficiency and sustainability. Our soaps keep their 
promises: they consist of natural products, are free of palmoil, are free of artificial coloring ag 
ents and preservatives and are vegan and doping-free. 

All products have been tested and approved by professional riders with high demands. 
Currently our range consists of 4 different types: 

•  Nesca for white horses;
•  Ilsa for a shiny coat;
•  Bibino is a nurturing soap with a relaxing effect of lavender; 
•  Lanci for skin care.

Our soaps are packed environmentally friendly without plastic package and are extremely  
economical compared to liquid soaps or shampoos, therefore reducing waste substantially

LEUFGEN RAMONA (R&L KHEDDACHE)

Ramona KHEDDACHE – LEUFGEN
CEO
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Rue Zum Brand 5
B-4750 Weywertz

+32 (0)80 44 62 26
info@cavaloconcept.be
www.cavaloconcept.be

Léo REINERTZ
Co-Director

Sector: Construction & Infrastructure

Cavalo Concept is a Belgian company born from the cooperation between a carpenter and a 
rider. 

With a passion for improving the well-being of the horse and its rider, this high-tech company 
offers you:
•  Customized and top-of-the-line tack rooms;
•  Fully customizable grooming boxes and textile boxes for your travels;
• An infrared and UV solarium with ventilation, chromo therapy and integrated Bluetooth 
speakers.

The materials used are of the utmost quality and respectful of the environment.

Always attentive to its customers, Cavalo Concept studies your facilities and plans to improve 
their aesthetics and optimize their operation.

To make your facility a unique place that reflects your image ...

You dream it, we do it

REINERTZ

Margot REINERTZ – DELTENRE
Co-Director
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Rue de la Science 8
B-6900 Aye
+32 (0)84 84 02 30
info@revatis.com 
www.revatis.com
LinkedIn account : revatis

Sector: Pharmaceutical, biotech and parapharmaceutical

Revatis is a Spin-off from the University of Liège. It was created in 2013 and is dedicated to 
regenerative medicine and cell therapy.

Revatis is based on the scientific discoveries of Prof. D. Serteyn and Dr J. Ceusters and has solid 
intellectual property and exceptional know-how.

Revatis has a patented technology for obtaining multipotent stem cells from a minimally  
invasive muscle micro-biopsy. This technology is available for clinical applications in veterinary 
medicine and for research in human medicine.

REVATIS

Didier SERTEYN
CEO
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Avenue Pré-Aily 24
B-4031 Angleur

+32 (0)473 822 812
info@uvmastercare.com
www.uvmastercare.com

LinkedIn account: uvmastercare

Sector: Healthcare & Life sciences

Based at the Scientific Parc of Liège where we have developed together with Prof. Eric Rompen 
and Dr Frederic Luizi, a disinfection device active on viruses, bacteria, and fungi.

The technology is based on UV-C, for fast, reliable, and efficient disinfection process.
Originally launched for the dentists it is also used in many other sectors where spaces and 
surfaces exposed to virus (including Sars Cov_2 and EHV-1) and other pathogens involves  
protection and special care such as hospitals, veterinary clinics, horses farms, nursing homes, la 
boratories…

We are the developer and the producer of the concept made in Belgium.

IOTCO (UV MASTERCARE)

Vincent NIZET
CEO
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Rue de la Molignée 1
B-5537 Anhée 

+32 (0)471 07 50 17
hotelmanager@jardins.molignee.com

www.jardins.molignee.com

Sector:  Tourism

Les Jardins de la Molignée. Idyllic 4 stars hotel since 2000.  

Located between Namur and Dinant, at the mouth of La Molignée and La Meuse rivers, and in 
the heart of the charming valley of the Molignée, the hotel Les Jardins de la Molignée is the ideal 
place for your leisure and business stays.

We offer:

•  51 comfortable rooms (The main building was completely renovated in 2019)
•  Brasserie in front of the hotel
•  Wellness area with heated indoor and renovated pool and sauna
•  Meeting center with 5 modular and equipped seminar rooms wich provide an inspiring   
environment for professional events
•  A New Bar lounge (Le Catalpa) with private terrace
•  2 tennis courts
•  Petanque court

Enjoy this haven of peace in a region rich in tourist attractions and lush nature

BEAMS 
LES JARDINS DE LA MOLIGNÉE

Wajdi DERBAL
Hotel Manager
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Esplanade de la Grâce 1
B-4800 Verviers
+32 (0)87 71 72 73
musee@darcis.com
www.darcis.com 
LinkedIn account : Darcis chocolatier

Sector: Tourism

Jean-Philippe Darcis, Ambassador of Belgian Chocolate and pioneer of the Macaroon in  
Belgium, is above all a passionate person. Chocolate is his life!  

His workshop in Verviers brings together all his craftsmen: chocolatiers, pastry chefs, macaroon 
makers, ice cream makers and bakers. 

As a multiple international medallist in Pastry, Ice Cream and Chocolate, and a child of the Pays 
de Herve, he naturally turns to local products and is keen to promote the region’s producers 
whenever possible.

Always on the lookout for the most authentic flavours, Jean-Philippe does not hesitate to travel 
the world and the small fair trade and organic cocoa plantations to find the beans that will bring 
a particular and recognisable note to his bean to bar creations.

For more than 10 years, this chocolate lover dreamed of transmitting his passion for the  
chocolate profession and raising public awareness of the dangers of global warming on this  
precious natural resource through an interactive, fun and sensory museum. A dream that be-
came reality five years ago.

On the ground floor, a journey to the origins of chocolate through the corridors of time awaits 
you (Mayan Temple, Cortez Caravel, 18th century bourgeois living room and the atmosphere 
of early 20th century chocolate shops). On the first floor, a tour, retracing the gestures of the 
chocolate maker, the benefits of chocolate and the stages of manufacture of the precious black 
gold.

You will end your journey along our workshops and observe our craftsmen at work. The making 
of chocolate will no longer hold any secrets for you!

MUSEE DU CHOCOLAT DARCIS  
(CHOCOLAT BELGE, PASSION ET 
PATRIMOINE)

Christelle BRIEN
Head of the museum
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Chemin des Crêtes 56 
B-4130 Esneux

+32 (0)22 75 59 10
info@evangelobelgium.com
www.evangelobelgium.com
LinkedIn account: Evangelo

Sector: Tourism

“EVANGELO BELGIUM”: Belgian “Art de vivre” or how to travel tastefully!

The project “EVANGELO BELGIUM” is destination Management company – DMC of authentic 
Belgium, was created in 2019, but the brand “EVANGELO” was created in 2008 in another  
sector (Jewellery).

“EVANGELO BELGIUM” is a creator of unique tourist tours in Belgium: in Wallonia, in Flanders 
and in Brussels.

The world of Belgian luxury will unveil its mysterious backstage and the Kingdom of Belgium 
will show its most beautiful “gems” in a totally exclusive and immersive way.

The partners of “EVANGELO BELGIUM” are renowned Belgian services providers, craftsmen, or 
manufacturers preserving the precious label “made in Belgium” and the short (regional) cycle.

They are choosing meticulously, with the specific criteria of the demanding clientele, which 
guarantee the irreproachable quality of the products and services.

Evguenia BOYKO
CEO

E.L.I.T (EVANGELO BELGIUM)
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Rue Devant les Hêtres 1
B-6890 Libin 
+32 (0)61 65 64 65
info@eurospacecenter.be
www.eurospacecenter.be

Sector: Education

Euro Space Center, which opened in the early 90’s, is the only theme park dedicated to space 
in Europe. This education center is an open invitation to space discovery and shows the impact 
of space exploration in our daily lives. The Euro Space Center is broadly recognized as the  
European reference in terms of the promotion of sciences and technologies.

Each year, several thousand families, friends and students come to the Euro Space Center for 
our space activities to expand their knowledge of the mysteries of the Universe and Sciences, 
enjoying our attractions such as the Moon Walk XP, our Mars Village or the Space Rotor. 

Our Entertainment and learning Park also caters to schools and companies to make outer space 
accessible to all.

Besides the original building, conveniently located one hour south of Brussels, regular  
investments have kept the site up-to-date, adding educational value, keeping it coherent and 
evolving thanks to an upgraded and improved scenography.

Set the controls for the stars and join us for an amazing space adventure… get started on your 
own space odyssey!

EURO SPACE CENTER

Jean-Marcel THOMAS
Director 
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Rue Darwin 50
B-1050 Brussels
belux@vit.travel
team@vit.travel

www.vit.travel 

Sector: Tourism

VIT is an Italian based Destination Management Company which started in 1996. We create  
travel itineraries and adventures for individual travelers and small groups, entirely based on 
their needs and personal interests.

Our team is made up of a variety of seasoned travel professionals who are passionate about their 
country and provide that kind of insider knowledge that guarantees truly priceless memories. 

At VIT we are all on the ground in Italy, France, Belgium and Luxembourg. We are always on 
hand to assist your customers during their trip. By using our inventiveness and knowledge of the  
destination to design special itineraries and activities that uncover Italy, France and the Benelux 
at their most authentic. In doing so, we always make sure that these travel experiences are both 
meaningful for your customers and beneficial for the local communities.

As we have no intermediaries and work directly with drivers, guides, restaurants, and hotels 
all over the countries featured. This way, we are able to pass a good portion of our purchasing 
power to travel agents, who can therefore benefit from transparent rates and excellent deals (as 
well as high-level commissions).

Health & Safety is our priority. That is why we are currently working on a number of new projects 
to meet the new standards and protect our customers.

Luigi NAPPO
Managing Director

VIT

Dominique ANDRE
Destination Manager BENELUX
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Avenue Pasteur 11
B-1300 Wavre

+32 (0)493 26 25 73
info@alterface.com
www.alterface.com 

LinkedIn account: alterface 

Sector: Arts and Entertainment

Founded in 2001 and headquartered in Belgium, Europe, the Alterface team develops and 
integrates the most advanced technologies to produce intuitive ways for people to interact 
seamlessly with their environment 

Alterface is providing its technology mainly to the themed entertainment industry and has a 
global presence with more than 150 attractions deployed in more than 30 counties worldwide.  
Alterface doesn’t only provide technologies to third parties but creates its own tailor-made 
immersive experiences for groups of individuals in theme parks using the latest technologies. 

These interactive experiences are customized to fit local cultures and traditions, offering the 
highest quality standards and an unrivalled support system worldwide.

Alterface believes that interactivity is one of the key components for the visitors to be involved 
in a story, believe in it and provide to the visitors a unique ownership of the experience.

Alterface’s specialties are the Interactive dark rides, the Interactive Theaters and the interac-
tive walkthrough for the themed entertainment industry but the interactive experiences and  
technologies developed by Alterface are also a great fit for Museum, Science centres and family 
entertainment centers.

Stéphane BATTAILLE
CEO

ALTERFACE
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Rue Léon Frédéricq 14
B-4020 Liège 
+32 (0)2 842 42 42 
xavier.dumon@cecoforma.com
www.cecoforma.com
LinkedIn Account: cecoforma events & communication

Sector: Arts and Entertainment

With more than 30 rock-solid years in the event and communication business, we are a Euro-
pean reference as a full service live communication group, making brands accessible at an indi-
vidual level, telling stories, sharing emotional moments and creating unforgettable experiences 
in a hybrid world.  We make you shine & inspired in your communication events activities driven 
by dedicated, flexible and responsive team of experts.

CECOFORMA

Stephan UHODA
CEO
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Val Benoît – Quai Banning 6
B-4000 Liège

+32 (0)4 349 12 49
info@twist-cluster.com
www.twist-cluster.com

TWIST (Technologies from Wallonia for Image, Sound and Text) is a 14-year-old organization 
whose mission is to strengthen and facilitate the economic development of companies active in 
the image industry and mainly the “smart media” industry. 

Today TWIST continues to develop its activities for the benefit of the image industries but has 
specialized since 2019 in the « Sport & Entertainment » market (live sport & esport, live music, 
museums, attraction/theme parks, live shows, live entertainment TV), and especially in fields 
such as immersive & interactive technologies and content, hyper-personalization of content, AI, 
IoT, social networks.

Within 12 years, TWIST has built a strong network of some 110 members (representing 5.000 
direct jobs and a turnover of 1 billion euros) including 80% SMEs, 5 TV channels, 6 universities 
& research centres and 2 investments funds. TWIST is also supported by its public authorities 
and is an official partner of Digital Wallonia, the digital strategy adopted by the Government of 
Wallonia, Belgium.

Pierre COLLIN
Executive Manager

CLUSTER TWIST
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Rue Gilles Magnée 92/6
B-4430 Ans
+32 (0)4 239 78 84
contact@deltacast.com
www.deltacast.com 
LinkedIn account: deltacast

Sector: High Tech

DELTACAST is dedicated to the next generation of virtual graphics for live sporting events 

The company’s products rely on a set of proprietary high-technology modules: sensor-
free tracking, image processing algorithms, adaptive chroma-keying, and a high-quality 3-D  
engine. The existing products are DELTA-live (live virtual graphics), DELTA-highlight (analy-
sis tools), DELTA-touch (interactive presentation tool), Virtual View (realistic virtual 3D scene),  
DELTA-branding (advertising), DELTA-cg stadium (creative animations for giant screens) and 
DELTA-offside (virtual offside line for referees). 

DELTACAST also performs specific projects for the professional TV broadcast market (TV game 
software, Virtual Director, TV show automation).

DELTACAST

Lionel DUTILLEUX
International Sales Manager
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Quai Arthur Rimbaud 10
B- 6000 Charleroi

+32 (0)477 22 93 42
info@dirtymonitor.com
www.dirtymonitor.com

Sector: Art digital

The Belgium based company Dirty Monitor is an enthusiastic creative studio, pioneer in the field 
of content conception and realisation for video mapping and other audiovisual productions.

Since our creation in 2004, we’ve managed to become a reference for 3D Video Mapping, VJing, 
and Digital Art. Over the years, the company has gained an international reputation, thanks to 
its fruitful collaboration with renowned directors, agencies, brands and other great names from 
the events industry.

Live performances, installations, product launches, celebrations, inaugurations, parties...

Whatever the desired atmosphere, structures or surfaces are, we offer the audience a unique 
visual and immersive experience. Our team is composed of multidisciplinary professionals and 
artists, all coming from different fields, ranging from architecture to graphic design, a wealth of 
ideas and skills, an essential source for impressive and memorable productions. 

We strive to create what has never been seen before, because our client needs are as unique 
as we are.

Our mission: Enhancing without distorting.

Arnaud MEULEMEESTER
Business Developer

DIRTY MONITOR

Adeline LEROUX 
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Rue Destée 52
B-6001 Marcinelle
+32 (0)71 60 01 60
info@dreamwall.be
https://en.dreamwall.be/activities/media-solutions/

Sector: Multimedia

DreamWall is a unique mastered and complete expertise in virtual design and production.

DreamWall offers a complete channel of production from virtual set and AR graphic design to 
production in virtual studio, in a real set or outside environment. Virtual design in Unreal engine 
& production with Reality from Zero Density. The range of services can be provided together 
and separately, going from 3D design of sets and augmented reality elements, integration of 
these in Zero Density, operations (in our studio, client’s studio, or outside), training and support.

DreamWall has developed a product to add Augmented Reality during sports events. This  
technology enables you to spice up your sports production and to create business  
opportunities thanks to extra advertising possibilities. The system can be implemented on one 
or several cameras equipped with tracking system and a rendering engine. This technology 
also offers the option to send the “dirty” signal on different feeds and thus to geographically 
segment the sponsors’ targets. The graphic representation comes in different axes that can 
be applied together or separately: Editorial, Branding, Entertainment and virtual public is also 
possible.

DREAMWALL

Thibault BARAS
General Manager
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Rue Emile Francqui 4
B-1435 Mont-Saint-Guibert

+32 (0)10 75 02 00
info@digazu.com
www.digazu.com

LinkedIn account: Digazu

Sector: Multimedia

Digazu is a spinoff of Eura Nova, a data-centric private research centre. It was set up in 2018 and 
it is growing faster than ever thanks to our creativity and our know-how. Digazu’s end-to-end 
data products emerged from those qualities and with the help of Eura Nova’s solution factory.

Digazu’s mission is to simplify data engineering with automation and standardization. We make 
data usable and accessible for everyone and we create business value and efficiency. This will 
lead to a future where technology helps companies become data centric. It will help them  
establish and develop their data culture and management and create added value.

Eric Delacroix graduated as an engineer in applied science in 2003 in the University of  
Brussels. After working in the banking and insurance sectors, he went to consultancy. In 2008, he  
founded Euranova with Hervé Bath and Sabri Skhiri. The company specialises in data science, 
data engineering and data architecture. Euranova has its own private research centre and  
product incubator, which Digazu came from. Eric is now the charismatic leader of a crew of 110 
people in Brussels, Tunis, and Marseille. He is married and the father of 3 boys. When he is not 
coaching his team or meeting clients, he plays golf and cooks for family and friends.

Eric DELACROIX
Founding Partner – CEO

EURANOVA
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Rue Bois Saint Jean 13
B-4102 Seraing
+32 (0)4 361 70 00 
contact@evs.com
www.evs.com
LinkedIn account: evs broadcast equipment

Sector: Multimedia

As the leader in live video technology, EVS’ innovative solutions are used every day by  
broadcasters and media companies around the world to transform their live content into  
unforgettable stories, driving audience delight at every opportunity.

Founded in 1994, the company revolutionized live sports broadcasting by introducing its  
innovative Live Slow Motion system that has become the standard in live replay technology. 
Over the past 25+ years, EVS has built a solid and reliable technological know-how, maintai-
ning its industry-leading position, and broadening its expertise through pioneering work in 
areas such as IP, artificial intelligence, cloud and software-as-a-service (SaaS) technologies,  
cybersecurity and more .

Today EVS provides a comprehensive range of end-to-end broadcast solutions, breakthrough 
innovations, and customer-centric services that enable broadcasters and content creators to 
produce their content in the most reliable, efficient and creative way.

EVS is headquartered in Liège, Belgium. The company has a global presence with over 500 
employees spread across 20+ offices in Europe, the Middle East, Asia and the Americas.

EVS BROADCAST EQUIPMENT

Mohammed BOUITA
VP Sales, Middle East & Northern Africa
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Rue du Cerf 85 
B-1332 Genval

+ 32 (0)2 652 02 20
info@smurf.com
www.smurf.com

Sector: Arts & Entertainment

Founded in 1984 by Véronique Culliford, Peyo’s daughter, the limited company IMPS (Interna-
tional Merchandising Promotions & Services) manages the rights for the use of the Smurfs, their 
world and the characters created by Peyo by means of a programme of integrated licenses. 
Based in Genval, Belgium, the company currently counts 35 employees who keep themselves 
busy developing the brand throughout the world. On the one hand, the graphic studio keeps 
Peyo’s work alive with new publishing material and artwork. On the other hand, a more busi-
ness oriented team, including the administrative, legal, commercial and marketing departments, 
ensures the development, the promotion and the conformity of the new products in close col-
laboration with the agents and licensees of each territory.

Since their creation in 1958, the Smurfs have promoted values that transcend age and gender 
such as tolerance, faith in the future and respect for others. But their main qualities are humour 
and their great potential for collectors: there are more than a hundred little blue men, soon to 
be 33 comic books, 272 cartoon episodes, a 3rd movie under preparation and a large range of 
games, activities and teaching materials for all ages. These factors have won over numerous 
publishers in every corner of the world. Renowned brands have also associated themselves 
with the Smurfs in the long term in order to create their own product lines; these include Le 
Lombard, Dupuis, Hachette, Scholastic, Simon & Schuster, De Agostini, Panini, Warner Music, 
Universal Music, Sony Home Entertainment, PEZ, Chupa Chups, Ferrero, Haribo, McDonald’s, 
Delacre, Gap, H&M, C&A, Benetton, Women’s Secret, Jakks, Schleich, Ubisoft, Capcom, Lidl, 
Agrokor…, to name just a few.

IMPS plans to cultivate this expertise and the aforementioned promotion and distribution chan-
nels in order to develop new licences based around other key characters from Peyo’s works – 
characters such as Johan and Peewit and in particular Benny Breakiron, whose first movie will 
be released in cinemas at the end of 2014 and also to create new activities such as games and 
online stores, shows and theme parks throughout the world.

Philippe GLORIEUX
Head of marketing

IMPS (International  
Merchandising Promotions & 

Services)
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Place de la Station 1B
B-5190 Jemeppe-sur-Sambre
+32 (0)2 349 00 09
contact@proxiled.com
www.proxiled.com
LinkedIn account: proxiled

Sector: ICT & Telecom

PROXILED’s mission is to help businesses to communicate better through innovative dynamic 
display solutions.

The LED screen has become an undeniable element in the marketing new generation. It has the 
power to significantly boost your company’s visibility.

You can count on our ergonomic hanging supports specially developed for big occasions. For 
even more flexibility, we have invented a self-supporting structure for mobile giant LED screens.

We light up your messages, images and words to attract more customers. The quality of our 
screens will blow your mind!

Our advantages:

• Creative visibility with giant LED screens, LED trailers and customized video walls;
• Specialist in giant mobile screens;
• Supports manufacturer;
• Fast installation by 1 technician without special knowledge;
• Plug and play;
• Secure and inviolable.

Our company creates tomorrow’s innovations! Thanks to PROXILED, “YOU WILL BE SEEN!”

PROXILED

Pierre DUQUESNE
CEO

David ACAR
Junior Business Developer
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Avenue de la Tenderie 64
B-1170 Brussels

+32 (0)475 75 17 56
stanislas@reshape.legal 

www.reshape.legal

Sector: Consultancy

After a 35-year career as a business lawyer, founder and managing partner of a major  
Belgian law firm, Stanislas founded Reshape Consulting in 2019, which aims to support legal  
organizations in their digital transformation. He organizes annual events in Belgium, France 
and Luxembourg: Legal & Tech Summit which brings together all the players in the legal and 
LegalTech sectors. 

It accompanies the Belgian LegalTech (Connect program) and has published the LegalTech 
Guide and set up an awareness program on digitalization for lawyers (Digital Academy). It has 
organized two conferences on the digitalization of Justice (Digital Justice) and published a 
white paper. 

It supports international law firms in their digital transformation by auditing work processes, 
needs, digital tools used and suggesting transformation steps.

Stanislas VAN WASSENHOVE
Founder

RESHAPE CONSULTING  
(S VAN WASSENHOVE)
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Route de Saint-Gérard 310
B-5100 Wépion
+32 (0)498 61 35 26
contact@vigo-universal.be
www.vigo-universal.com
LinkedIn account: Vigo Universal

Sector: Arts & Entertainment

Vigo Universal is a Belgian development studio active in augmented & virtual reality and 3D 
scanning since 2011. 

Vigo Universal creates interactive applications and video games for professionals, especially 
in the cultural, tourism, education and training sectors. The company gradually specialized in 
virtual reality and developed LBE (location-based entertainment) and immersive for museums, 
educational centers, amusement parks…

In March 2020, Vigo Universal inaugurated a new concept of virtual reality center, HollloH, in 
Belgium. 

This unique place aims to welcome both the general public through exclusive video games and 
professionals to train them through simulations and training but also for professional events.

VIGO UNIVERSAL

Christophe HERMANN
CEO

Noémie LARDINOIS
Project Manager
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Rue René Evrard, 8 
B-1473 Glabais

+ 32 (0)10 87 12 71
info@taptap.be
www.taptap.be

Sector: Proptech and Retail Tech

TAPTAP is a company that develops software solutions for the management of digital signage 
screens and interactive terminals for the retail and real estate sectors.

Our customers include Mercedes, Volvo, Vokswagen, Century21, ERA, Akzo Nobel, Club Med. 
TAPTAP also won the Allen and Overy award at the Mindandmarket in Luxembourg.

For Retailers:
TAPTAP offers digital signage solutions at the point of sale, focused on promotion and conver-
sion. With a major advantage: the messages displayed are adapted in real time according to the 
customer physically present in the sales area. Our touch screen software ensures that products 
are promoted according to the consumer’s profile and also other parameters such as the state 
of stocks, weather conditions around the point of sale...

For real estate agents:
TAPTAP has developed a software solution specifically for real estate agencies to fully auto-
mate the offers presented in the shop window and the waiting areas of real estate agencies. 

For building reception : 
TAPTAP also proposes a solution of digitalization of the reception of buildings composed of 
terminals of reception and a software allowing the pre-registration of the visitors.

Christophe VERBEIREN
CEO

TAPTAP Interactive Retail Solutions 
(Cenatine sprl)
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Boulevard d’Avroy 116
B-4000 Liège
+32 (0)474 32 51 69
info@in-the-air.be
www.in-the-air.be
LinkedIn account: in the air

Sector : Arts and Entertainment

In The Air is a company specialising in promotional magic services, founded in 2012 by Clément 
Kerstenne and Philippe Bougard, two passionate friends. 

We use magic to entertain your guests and to showcase your business at parties, inaugurations, 
trade fairs, team building or other special events. All our shows and services are customised to 
your company image.

IN THE AIR

Philippe BOUGARD
Co-gérant

Clément KERSTENNE
Co-gerant
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Rue Montleban 60
B-6674 Montleban
+32 (0)475 49 25 38    
info@alpagasdumaquis.be 
www.alpagasdumaquis.be       
LinkedIn account: Laurence Lenoble

Sector: Mode & Design

Alpagas du Maquis SA, a genuine expertise since 2011, is the first European company excelling 
in all the stages from alpaca’s genetic selection, to luxury 100% alpaca fibre products made in 
Belgium.

The company is internationally renowned for both high quality alpacas and limited edition  
luxury products.

Alpagas du Maquis pride themselves on their high level of animal husbandry and environmental 
controls that reduce the carbon footprint.

The herd of around a hundred free-range elite alpacas producing exceptional fiber are sited 
on a beautiful 10 hectares plot in the Belgian Ardennes. The breeding animals are meticulously 
selected and are flourishing in the international contest.

Alpagas du Maquis created a world premier concept which is the 100% textile traceability for a 
luxury clothing line. The company developed a product’s collection, from clothing to bedding 
supplies sourced from their herd.

The processing room consists of 11 fibre mill machines imported from Canada and a brand new 
3D knitting high technology robot from Germany.

With a perfect renewable energy autonomy, the processing room has a very low environmental 
impact.

Laurence LENOBLE
CEO

ALPAGAS DU MAQUIS

Rue Montleban 60
B-6674 Montleban
+32 (0)475 49 25 38    
info@alpagasdumaquis.be 
www.alpagasdumaquis.be       
LinkedIn account: Laurence Lenoble

Laurence LENOBLE
CEO

ALPAGAS DU MAQUIS
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Rue de la Royenne 45
B-7700 Mouscron

+32 (0)56 39 33 93
info@ldp.be

www.louisdepoortere.com 

Paul DE CLERCK
Director Contract Divisionr

Sector: Textiles

Louis De Poortere is a Belgian weaver of high design, wool and cotton fine quality rugs. 

All rugs are made in Belgium in De Poortere’s Walloon factory which roots go back to 1875 
when the DE POORTERE brothers started a long tradition in European design and fine quality 
weaving. 

With our new program, we have focused on our strengths – Richelieu Velours and the Stair  
Runners – incorporating unique 144 colors and delivering a more efficient program with  
guaranteed service. The carefully curated choice should provide the opportunity for growth in 
the most beautiful niche in the market, the Woven Wilton.

Louis de Poortere will be showcasing its new sustainable developments in flat weave  
construction, rugs in a unique combination of Oriental patterns and European colors and  
motives. 

Our design studio has been working on this construction and color patterns for the last 25 years 
and is still being considered a pioneer in the field.

DE POORTERE DECO

Rue de la Royenne 45
B-7700 Mouscron

+32 (0)56 39 33 93
info@ldp.be

www.louisdepoortere.com 

Paul DE CLERCK
Director Contract Division

Sector: Textiles

Louis De Poortere is a Belgian weaver of high design, wool and cotton fine quality rugs. 

All rugs are made in Belgium in De Poortere’s Walloon factory which roots go back to 1875 
when the DE POORTERE brothers started a long tradition in European design and fine quality 
weaving. 

With our new program, we have focused on our strengths – Richelieu Velours and the Stair  
Runners – incorporating unique 144 colors and delivering a more efficient program with  
guaranteed service. The carefully curated choice should provide the opportunity for growth in 
the most beautiful niche in the market, the Woven Wilton.

Louis de Poortere will be showcasing its new sustainable developments in flat weave  
construction, rugs in a unique combination of Oriental patterns and European colors and  
motives. 

Our design studio has been working on this construction and color patterns for the last 25 years 
and is still being considered a pioneer in the field.

DE POORTERE DECO
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Sector: Cultural

Located in Belgium, Nicolas Destino stands out for his collections of themed objects and for his 
vision of what he calls a conceptual design.

Pushing back the limits of creation, Nicolas Destino sees design as a means of expression.
He frees himself from industrial constraints thanks to the elaboration of unique pieces of  
hand-made paintings, which he particularly likes. His work is generally presented in the form of 
collections. These artistic and personal projects bring to life a surprising and out-of-the-ordi-
nary universe in which the object is de-functionalized to leave more space to imagination.

He reinterprets various inspirations such as the medical environment, the surgery, the suicide, 
Belgium, the fashion or the funfair. In the continuity of this formal work, Nicolas Destino also 
creates paintings from a succession of graphically arranged colored strips.

Between 2005 and 2010, his work is exhibited at the Grand Hornu Museum, the Musée du 
Cinquantenaire or at the Atomium.  In 2015, Nicolas Destino designed the trophy of the Inter-
national Film Festival of Love of Mons, which was given to the actress Marie-Christine Barrault. 
He also designed the NRJ Startup contest trophy. He then exhibited the Belgian collection in 
Mons, as part of the European Capital of Culture, and designed the set and the furniture for the 
recording studios of the news and the tv program Samedi + for Notélé, Belgian television. In 
2016, the Provincial Palace of Namur acquires a copy of the cabinet.belge for the apartments of 
the Governor Denis Mathen. The BELvue Museum, governed by the King Baudouin Foundation, 
integrates the belgian.clock in its permanent collections. Nicolas Destino also designed a brace-
let for the QuPlace brand and the set for the show Je Lance ma Boite.

A series of objects about fashion was exhibited at the Belgian Embassy in Paris during the Paris 
Design Week in 2017. The following year, his paintings were shown at the Scope in Miami Beach 
during the International Art Fair Art Basel.

Rue de l’Etang 1   
B-7711 Dottignies 
+32 (0)476 891 634    
info@destino.be 
www.nicolasdestino.be     
LinkedIn account: destino

Nicolas HOCHEPIED (Nicolas DESTINO)
Founder & CEO

DESTINO
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Rue Vieille Foulerie 4
B-4671 Saive

+32 (0)478 20 14 25
elisca@outlook.be 

www.wa-ellefsen.com
LinkedIn account: ellefsen

Viviane ELLEFSEN
CEO

Sector: Textiles

ELLEFSEN 2021 is launching its new line of Belgian prêt-à-porter clothing and is taking it  
international. 
 
Audacious, chic & liberated in style, the ELLEFSEN collection represents rebellious elegance 
which is timeless, refined and clean in terms of design.
 
Our clothing creations are made with strong values in mind which include ethical, social & 
environmental responsibility. This goes hand in hand with creativity, sustainability & innovation. 

Take your pick from our extensive collection of sweatshirts, t-shirts, shirts, evening gowns, 
dresses, skirts, coats, jackets, sweaters and handbags. 
 
All of the ELLEFSEN collections presented at Brussels Fashion Week, and Paris «Who’s Next», 
have achieved success in stores in Monaco, France, Spain, Japan and of course in Belgium. 
 
Be the first in the United Arab Emirates to benefit from this opportunity to meet us.

ELLEFSEN (ELISCA)

Laurence BRUYERE
Business Developer
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Sector: Design & fashion

Chiwodvice is your partner in the transition demanded by our new company around well-being, 
at the service of human performance.

Personal development for your career, on a personal basis and in your projects, Personal  
coaching for a better handling of differentiating elements, Business consulting to support the 
strategy, Support for Managers in their positioning in relation to themselves and their teams, 
Business Transformation at the heart of human activity to performance services, Company 
Reorganization / Transition to achieve performance, through people. After this global health 
crisis, well-being has just been revisited to focus on its performance axis. Chiwodvice is one of 
the first companies in the sector to offer this offer on a global, post-covid level.

Sustainable solution, an offer that prepares for the next decade, its more human challenges

Rue de Bovesse 29
B-5081 Bovesse
+32 (0)479 74 22 72
michael@chiwodvice.com

Michael GODFRIAUX
CEO

F’USNESS

Leeloo GENESTIER
Branch Manager
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Rue Du Château 8A
B-4053 Embourg

+32 (0)472 22 21 00
god.justine@gmail.com

www.imprevubelgium.com

Justine GOD
Founder

Sector: Textiles

Belgian brand on a human scale, Imprevu combines ethics and aesthetics: raw materials and 
production made in Italy, recycled yarns integrated into the knit lines, fabrics manufactured 
with water saving. The very concept of the House - capsule collections in limited editions distil-
led throughout the seasons - responds to the concern of the time to limit overproduction and 
waste, while guaranteeing almost unique models according to the points of sale, for put toge-
ther a look that you will not see on anyone else.

Justine God pays great attention to the quality of the natural fibers she selects, works with 
viscose blended with silk, quality cottons, and has set herself the goal of practicing affordable 
prices. 

Imprevu is a small, flexible, artisanal, ethical company that respects its employees.

Imprevu creates some of its exclusive prints, and develops the ecological dimension of its col-
lections, in particular with up-cycled fabrics. The mesh pieces are made in Italy, in family facto-
ries, attentive to innovations in the quality of the threads and patterns.

This young and dynamic Maison inscribes its identity in the mix of energetic, uninhibited and 
experimental prints and colors, to renew itself each season, while remaining stable and timeless.

IMPREVU

Nicolas DE ANGELIS
Partner
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Sector: Design & Fashion

Isabel Gomez Studio is an architectural and interior design firm specializing in design,  
architecture and project management services. Our team designs unique spaces that produce 
personalized and thoughtful interiors. We are attentive and very demanding with a great sense 
of detail in the realization of the project. We continually strive to provide impeccable service to 
our clients. 

Our working method includes space planning and design, 2D plans and sections, 3D  
visualisations, selection of materials and finishes, lighting plan, choice of fixtures, furniture, ar-
twork and accessories.

We select products and materials from trusted suppliers with whom we have experience  
working.

The strength of our team lies in our ability to create unique interiors that inspire and fascinate.
Our goal is to be able to offer everyone what they want and need.

Avenue Michel-Ange 7 
B-1000 Brussels
+32 (0)492 48 43 85
info@isabelgomezstudio.com
www.isabelgomezstudio.com
LinkedIn account: Isabel Gomez Studio

Isabel GOMEZ TINOCO
CEO

ISABEL GOMEZ INTERIORS
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Rue de Huy 248
B-4300 Waremme
+32 (0)19 30 25 82

sacha@jandjoy.com 
www.jandjoy.com 

LinkedIn account: J&JOY

Sacha ALUNNI
Business Developer &
Marketplace Manager

Sector: Design & Fashion

Founded in 2006, J&Joy is a Belgian clothing and accessories brand that draws inspiration from 
destinations and cultures around the world. Original and colourful, our collections are known for 
their quality and the many details that make up each piece. Available online, in more than 350 
multi-brand boutiques and 5 flagship stores, J&Joy is a fast-growing brand that seeks to be part 
of the long-term fashion landscape.

J&JOY
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Sector: Design & Fashion

Melissa Kandiyoti is a Belgian fashion jewelry designer.
She started her career as a professional singer, but her fascination and passion for fine, antique 
and contemporary jewelry soon inspired her to create her own collection.

Her different lines, 100% Handcrafted in her own workshop, are all inspired by voyages.
With her mixed origins (oriental and eastern), Melissa felt natural to invite her customers on 
a voyage around the world through her jewelry collections: Capri, Marrakech, Ibiza, Tahiti,  
Niagara, etc…

Melissa strives to mix contrasting materials. She loves the sparkle of crystal and the Rawness 
of semi-precious stones.  Harmony and refined use of colors are always at the forefront of her 
creative process.

This self-taught designer has an absolute passion for volumes. Melissa’s oversized earrings, 
which she wears every day, have become the trademark of her style.
Her customers like to say, Melissa Kandiyoti Jewels is very unique and different. Melissa creates 
her own codes, and establishes her style.

Melissa Kandiyoti jewels are for women who want to feel good about themselves, look different, 
sexy, feminine and always at the forefront of the fashion movement.

As she likes to say: “There is no better therapy than my jewelry therapy”

Avenue Louise 221
B-1050 Brussels
+32 (0)475 34 08 08
mk@melissakandiyoti.com
www.melissakandiyoti.com
LinkedIn account: Melissa Kandiyoti 
Instagram / Melissa Kandiyoti Jewels

Melissa KANDYIOTI
Owner – Designer – Manager

JAYDE (MELISSA KANDIYOTI JEWELS)
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Rue Antoine de Saint-Exupery 2
B-6041 Gosselies

+32 (0)478 95 60 01
info@mademoisellejo.com
www.mademoisellejo.com

LinkedIn account: mademoisellejo-designstudio

Joan BEBRONNE
Founder/Designer

Sector: Mode & Design

The Belgian designer Joan Bebronne, creator of the Mademoiselle Jo brand, presents a line of 
poetic objects and furniture on the borderline between design and goldsmith’s art.

Through the collections, the aim is to propose the essential of form and material in its purest 
expression.

The designer, wanted to offer something different by imagining objects that combine heritage 
and technology.

Wood, leather, metal and stone are the brand’s favourite materials.
Produced with care in Belgium and Europe, the collections honour a sometimes forgotten 
know-how. 

The small series allow to have control over each piece, hand finishing for turned wood and inlaid 
brass, and to bring back to honour a sometimes forgotten know- how. 

The objects are versatile, designed to last and to be passed on.

Here is the link to our video presenting the brand and our universe https://youtu.be/qJp4ncH-
NP1A 

MADEMOISELLE JO
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Sector: Construction & Infrastructure

Magic brings together and highlights the creative and technical know-how of a team of  
architects and interior designers.

Listening to the client and his needs, we manage each project with a rigorous approach and 
complete turnkey management.

An experienced and complementary team combining all the necessary skills to address all the 
aspects of a private and commercial architecture project, from the first «shovelful» to the last 
finishing touches.
 
A human approach, creativity, joy, space, light and shadow, materials, guidance, availability, and 
professionalism.

We are:

• The interface between the customer’s desire, the contractors, and the materials;
• The detail and the big picture;
• The answer to a desire to live differently;
• The tailor-made;
• Diversified, original, and personalized solutions.

A team in continuous training (materials, lighting, standards, etc...).

Beyond residential architecture, our fields of specialization are also: hotels, restaurants, guest 
house, medical offices, ...

Rue Edmond Delahaut 48
B-5001 Belgrade 
+32 (0)81 74 88 48
info@magic.archi
www.magic.archi
LinkedIn account : MAGIC Architectes

Christophe SECHEHAYE
Administrator

MAGIC ARCHITECTES
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Drève Richelle 96
B-1410 Waterloo

+32 (0)2 534 54 28
info@miazia.eu
www.miazia.eu

Instagram: mia_zia

Nathalie PIQUIN
Manager & Partner

Sector: Luxury goods

Mia Zia is a Belgian brand created in 1997, which creates collections of home linen and  
accessories.

Our main concern is the quality of our products. By choosing the best Italian yarns for our  
pompoms and the best cotton, our articles remain intact over the years.

All the craftsmen have been carefully selected for their know-how and working conditions. We 
work with craftsmen using ancestral methods. Each piece is unique, the pompoms are randomly 
placed on the laundry according to the colour ranges.

Each Mia Zia item is handmade in Morocco, Portugal and Nepal. Recycling is an integral part of 
Mia Zia’s priorities, which is why every scrap fabric is reused to create unique items.

MIA ZIA
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Sector: Design & Fashion

MLSTUDIO, founded in 2004, is a design agency specialized in the creation and development 
of accessory and leather goods collections in consultancy for international brands and for  
collaborative and own label collections. With more than 20 years of international and varied 
experience thanks to years of collaboration with the fashion house Nina Ricci in Paris and 
the British designer Bill Amberg in London, Marie-Laurence Stévigny is a Belgian stylist who  
graduated from the Chambre Syndicale de la Haute Couture Parisienne and the Bischoffsheim 
Institute in Brussels. She also studied shoe design at AFPIC in Paris and training on creative 
processes at Central St Martins college of Art and Design in London. 

MLSTUDIO build creative collaborations with international prestigious brands such as Nike 
US, Lacoste, Rochas,  Knomo London, Knirps Germany, Aston Martin UK, Agnelle, Bentley,  
Samsonite….During her career as a consultant ML has been travelling the world designing for 
global lifestyle and luxury brands leaders in their businesses; studying the consumer habits 
around the world NYC, Tokyo, Taiwan, Hong Kong, Paris …meeting and exchanging know-how 
with huge factories such as small workshops. 

In 2018 ML started her own new brand of high end unisex accessories created MLS-MarieLau-
renceStevigny. MLS accessories provide minimal, elegant, useful, timeless, safe and modular 
unisex premium accessories. The MLS pocket accessories editions are quality handmade in 
Spain by luxury leather goods experts, in premium materials. Materials used are mainly from 
Spain or Italy cowhide or lambskin leathers also available in some recycled or upcycled fabric 
limited editions. 

All MLS accessories are individually carefully wrapped in sustainable packaging.
Treasure your essentials, Simplify your life with MLS accessories.

Rue Arthur Diderich 11
B-1060 Brussels 
+32 (0)2 372 37 24
info@marielaurencestevigny.com
www.marielaurencestevigny.com
LinkedIn account: marielaurencestevigny

Marie-Laurence STEVIGNY
Creative Director

MLSTUDIO
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Rue de l’Obus 165 
B-1070 Brussels
www.niyona.be

+32 (0)472 25 82 99
contact@niyona.be

Nina BODENHORST
Co-Managerr

Sector: Luxury goods

NIYONA is a design studio specialized in fine leather goods, created in 2010. Our workshop is 
based in the heart of Brussels at 86 Rue de Laeken.

Nina, at the heart of creation, translates concept into image and shapes ideas and products by 
our workshop. After having trained at LaCambre in industrial design and as a leather craftsman 
at Arts & Métiers in Brussels.

Jonathan, worked for more than 7 years in various advertising agencies as freelance producers 
before letting go of the screens and concentrating on the manual profession and the passion 
for the material, leather in this case.

We work for the HoReCa sector with tableware and for architects and designers on covers and 
sheathing. From design service to custom creation or small series, we shape ideas with unique 
know-how.

Some of our gastronomy clients are; Gordon Ramsay ***, Maison Rostang ** Paris, The Jane ** 
Antwerp, Chiltern Fire House *** London, La Paix ** Brussels, Fred ** Rotterdam,…

- In 2014 NIYONA was awarded the “Handmade in Belgium” label for its know-how.
- In 2016 Nina won the «Artisan Showcase», a national competition which rewards the «best» 
craftsmen of the year.
- In 2018 Her Majesty Queen Mathilde Of Belgium recieves a NIYONA bag for her joyfull entry 
in Brussels. 
- In 2019 Nina Bodenhorst is one of the finalists of the Meilleur Ouvrier de France competition.
- In 2020 NIYONA is recognized by the Homo Faber Guide, which brings together the best 
craftsmen in the world!

NINA BODENHORST 
(VIMS BV - NIYONA)
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Sector: Arts & Entertainment

Noir Artist is actually two brothers, Lucien and Martin Gilson. One creates, while the other 
handles the contact side of things. Both of them are all about elegance, humour, and humility. 
Together they intend to bring to light, through art, «a society that wants to be more positive, 
more respectful of humankind in general and of young people in particular».

Having attended Saint-Luc art school in Liège, Lucien is attracted by the creative, collagist  
aspects of what he sees around him. Through paintings, drawings, monumental frescoes,  
murals, trompe-l’oeil, decoration, and urban design, he explores a gloomy world seething 
with tension. Constantly in search of new forms and new media, he is developing a trademark  
graphic style. He works with spray cans as well as brushes. He tears paper, and is inspired by a 
dvertising and superheroes. He uses virtual reality to produce drafts, and is even open to integrating  
sculpture into his works. Over time, he adds touches of gold or colour to them, even as he keeps 
the various shades of black that are his signature. Lucien and Martin Gilson live and work in 
Liège.

Esplanade de la Paix 6 Bte 126
B-4040 Herstal
+32 (0)478 93 42 16
manager@noir-artist.com
www.noir-artist.com
LinkedIn account: Martin Gilson 

Lucien GILSON
Visual Artist

GILSON BROTHERS 
(NOIR ARTIST)

Martin GILSON
Artist Manager/ Agent
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Rue de Hussompont 16
B-1370 Mélin (Jodoigne)

+32 (0)471 68 26 13
info@savile.boats 
www.savile.boats 

Benoît LOICQ
CEO & Founder

Sectors: Design & Fashion – Luxury goods – Nautical sports

SAVILE, Tailor-made rowing boat

SAVILE has designed a boat which elevate the rowing experience offering the ultimate  
combination of performance and stability.  

SAVILE envisioned a strong and lightweight carbon fiber shell using high-end sustainable  
materials and state of the art equipment. The main endeavour of the project was to build the 
difference on the emotion of the design to offer a unique experience to its owner.  

Each SAVILE boat is one of a kind, crafted to perfection, with an exceptional eye for detail.
With its aft shaped like a swallow’s tail and its excellent hydrodynamic elements, this rowing 
boat is so stable that you can easily and safely concentrate on the perfect rowing stroke. 

SAVILE is more than just a boat; it is a dream. It is a story written by enthusiastic people who 
together created something profoundly human, something truly done by hands. It is something 
that has never been done before. 

The name SAVILE is borrowed from Savile Row, the famous bespoke tailoring place in London. 
Like a tailor, SAVILE will create the one-off boat with its owner favourite finishes.

The SAVILE boat is a single-seat training rowing boat designed for lakes, rivers and calm waters   
Measuring 5.75 m in total length, the SAVILE boat weighs about 21,5 kg and is made of high 
strength hybrid woven carbon fiber tissues and bio-based resin.

SAVILE

Marc VAN DALEN
Communication & Brand Executive



72

Sector: Luxury goods

SEETECH LIGHTING designs and creates high-tech lighting and light furnishings for outdoor 
and indoor spaces. We offer a timeless design, luxury and comfortable equipment with an in-
comparable light intensity. The company «SEETECH Lighting» is part of the SEETECH group 
which has been active in the fields of home automation and smart homes, electricity, audiovi-
sual and lighing for more than 20 years. Currently, we offer three different ranges:

1. The CORAIL collection:
Real lace, laser cut from aluminum. The envelope that covers the Corail lamp projects a soft but 
powerful light upwards as well as a diffused light through the air vents present on the four sides.
 
2. The PASTELLO collection:
The sober and timeless lamp design from the PASTELLO collection is characterized by its stone 
leaf shade. A natural and living material, the sheet of stone that dresses the lamp is available 
in a range of colors. Several variations are thus possible according to the wishes and desires 
of the moment ... Invite nature into your home and fall in love with the magic of the warm and 
diaphanous light!
 
3. The MONA collection
The MONA light barrier seduces with its sleek and timeless design. The sobriety of its line allows 
it to integrate perfectly into any type of environment. The warm and fluid light that is emitted 
downwards diffuses over the entire installation and thus not only promotes the delineation of 
the location but also offers personalization through laser cutting on its lower support.
 
Our passion is in light and matter! We design the line and the space, we describe the object. We 
trace the luminous flux on the intense night, bringing shape and giving meaning to the object 
under the sun because « We Sculpt The Light »

Zoning de Vecmont 100
B-6980 La Roche-en-Ardenne
www.seetech-lighting.com
+32 (0)497 49 23 76
hello@seetech-lighting.com
LinkedIn account: seetech-lighting

Serge ETIENNE
Founder

SEETECH LIGHTING

Lucie ENGLEBERT
Co-Founder
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Avenue Reine Astrid 92
B-1310 La Hulpe

+32 (0)470 19 56 07
md@ionnyk.com
www.ionnyk.com

LinkedIn account: ionnyk

Mathieu DEMEUSE
CEO

Sector: Arts & Entertainment

IONNYK is the world’s first E-paper Digital Art Frame, containing millions of tiny ink capsules, 
100% cordless & giving access to an ever-growing artworks catalog. In black & white.

Imagine a room, where your customer can enjoy an art experience he never lived before,  
tailored to his tastes and evolving. Bringing in a blink of an eye new content, without any human 
intervention, just like this. 

IONNYK values the integrity of art photography. That’s why all of our art photos have the  
crispness and high- resolution quality as paper ink photography. The only difference? We don’t 
use paper ink. We use e-paper technology containing millions of tiny ink capsules that mimic 
the appearance of ordinary ink on paper. This means that our e-paper screens reflect light from 
the environment towards the viewer’s eyes, just like with traditional paper. And that our frames 
only consume power when the picture on it is changing. Ever wondered what makes IONNYK 
frames so different from all the other high-definition screens? This is it.
 
Manage your frame with the IONNYK app and browse our gallery, create your personal playlists 
and change pictures to go along with the setting or mood of the day. 

Any time. Any place. For the love of art.

IONNYK

Christophe COURCELLE
CCO
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Zoning des Hauts-Sarts
4e Avenue 25

B-4040 Herstal
+32 (0)4 248 39 83

info@buzon-world.com 
www.buzon-world.com 

Laurent BUZON
CEO

Sector: Technical Raised Floors and Terraces on BUZON Screwjack Pedestals

A world of possibilities thanks to the Buzon® pedestals 

Creating a terrace in a conventional manner is not always easy. Expansion of the joints, difficulty 
to evacuate the water, control of the slopes, etc. All these problems strongly compromise the 
durability of the terrace. It’s in this context that laying on pedestals quickly became a require-
ment, responding to all the constraints encountered on the sites.

A true pioneer in the sector, Buzon® was able to respond to market expectations and develop 
solutions and products for all types of projects. Residential terraces, flat roof terraces, garden 
landscaping, fountain terraces, podiums, marquees, technical floors for industrial applications, 
etc. Buzon® offers solutions for every need.

A simple and effective solution for creating an outdoor space without masonry work 
When laid on pedestals, the slabs are directly raised to the right height, just like a terrace on 
stilts. Perfectly stabilised, it is also watertight and solid, while giving free rein to the installer’s 
creativity. 

H2: Adjustable pedestals for terraces

Buzon’s pedestals are height-adjustable, which allows the creation of raised terraces up to 1120 
mm. The numerous accessories are designed for slope corrections of up to 5%, and sometimes 
10%. They can be used with various types and shapes of terrace coverings.
The Buzon range of blocks is available in 3 series: PB, BC, DPH.
The advantages of the Buzon pedestals
The quality of our adjustable pedestals ensures that the user is able to withstand all types of 
weather, ageing, UV rays, climatic variations and, under certain conditions, the wind.

BUZON PEDESTAL

Gulhan AYDOGDU
Managing Officer
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Sector: Energy, environment

John Cockerill, enablers of opportunity 

Driven since 1817 by the entrepreneurial spirit and thirst for innovation of its founder, the John 
Cockerill Group develops large-scale technological solutions to meet the needs of our time: 
preserving natural resources, contributing to greener mobility, producing sustainably, fighting 
against insecurity and facilitating access to renewable energy.  His offering to enterprises, States 
and public bodies comes in the form of services and associated equipment for the energy,  
defense, industry, environment, transport and infrastructure sectors. 

John Cockerill is a global player in the energy transition. With more than 200 years of  
experience in energy and industry, he is now developing innovative technological solutions that 
contribute to the decarbonization of human activities, whether it is a question of developing 
new production capacities of ‘electricity from renewable energies, to store green electricity or 
to optimize the energy efficiency of existing power plants and industrial equipment. It adapts its 
technologies and expertise to the specific needs of its energy and industrial customers. Thanks 
to its electrolysers, with the largest capacities in the world (from 5 to 1000 Nm³/ h), it meets 
the growing hydrogen needs of the mobility, industry and energy markets. John Cockerill is thus 
making his technological contribution to the fight against climate change. 

In 2020, the Groupe achieved a turnover of 1.01 billion euros in 19 countries on 5 continents.

Avenue Greiner 1 
B-4100 Seraing
+32 (0)4 330 24 19 
services.energy@johncockerill.com
www.johncockerill.com

Jean-Luc MAURANGE
CEO

JOHN COCKERILL

Caroline CREVECOEUR
Group external Communication Manager
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Passage des Déportés 2 
B-5030 Gembloux

+32 (0)499 26 13 50
www.aromathome.com

h.jijakli@green-surf.com  
LinkedIn account: haissam jijakli 

Mohamed HAISSAM JIJAKLI
Co-fondateur

mh.jijakli@uliège.be

Arom@home is an hydroponic shelf to grow in-home microgreens in order to offer restau-
rants the possibility to have products of high nutritional and taste quality, always fresh, locally  
produced and in an ecological way.

The arom@home system produces microgreens and herbs all year long from organic seeds and 
without any pesticides.

Modular, you manage your production of microgreens: you produce only the desired variety, 
you are not constrained to a specific mix, the microgreens are collected and used at the time 
of preparation for a fresher result. No more trays of microgreens to throw away, they stay fresh 
and retain their taste quality until they are eaten. By using only what you need, you are fully in 
line with the «zero waste» strategy.

Summer and winter, the quality is the same and production is stable.

ULIEGE – AGRO-BIOTECH 
GEMBLOUX
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The University of Mons, abbreviated to “UMONS”, is a French-speaking university in the  
province of Hainaut, Belgium, near the French-Belgian border. UMONS was created in 2009 
following a merger between the University of Mons-Hainaut, founded in 1965, and the Faculty 
of Engineering of Mons, the university’s oldest faculty, founded in 1837.

UMONS has around 100 different degree programmes on offer to its 10,000 students at  
Bachelor, Master and PhD level in fields as diverse as Law, Psychology, Social Sciences,  
Biomedical Science, Economics, Electrical Engineering, Management, Materials Science, Mec 
hanical Engineering, Urban Planning, Information Technology, Architecture, Interpretation,  
Linguistics, Physics, Speech Therapy, Mathematics, Chemistry, Pharmacy, Translation,  
Education, Biology, Geology, Medicine, and many more.  

One of UMONS’ main commitments, as stated in its Quality Charter, is to develop  
internationally recognised research and to make its scientific knowledge available to other  organisa-
tions within the region. This is done through organising quality education and fostering the region’s  
socio-economic development. UMONS also encourages its students and researchers to partici-
pate in mobility programmes, for which it has around 300 scientific and university partnerships 
with institutions from 50 countries around the world.

Place du Parc 20
B-7000 Mons
+32 (0)65 37 37 83
info@umons.ac.be 
web.umons.ac.be/en/  
LinkedIn account : thillouceline 

Philippe DUBOIS
Rector
philippe.dubois@umons.ac.be

UMONS

Ruddy WATTIEZ
Vice-Rector for Research and Innovation

Céline THILLOU
Director of Administration and Valorisation of 
Research
celine.thillou@umons.ac.be 
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Rue de Bruxelles 61 
B-5000 Namur

+32 (0)81 72 54 81
www.unamur.be 

Stéphane LUCAS
Professeur

stephane.lucas@unamur.be

With more than 6000 students and 1000 employees, the University of Namur is a major player 
in education and research in Belgium. The R&D landscape at UNamur consists of 11-transdis-
ciplinary research institutes leaned on state-of-the-art scientific equipment grouped into 9  
technology platforms. Amongst them, the Namur Research Institute for Life Sciences (NARILIS) 
promotes life sciences research, with the aim to further improve health and wellbeing in human 
and animals. 

NARILIS therefore supports research expanding our understanding of fundamental  
biological processes underlying normal and pathological conditions, as well as advancing diagnosis,  
treatment and prevention of diseases. NARILIS is composed of several labs, and among them, 
the LARN is involved in research and product production activities in life science (cancer  
treatment, diagnostic, protontherapy, radiobiology, medical device …) as well as in material 
science (coating deposition, corrosion protection, coloured coatings, tribological coatings …).

UNIVERSITE DE NAMUR

Sébastien PENNINCKX
Project Manager

sebastien.penninckx@unamur.be
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